
 

 

 

 

 
 

NEW ACCOUNT SUBMISSION INTRUCTIONS 

Dear Applicant, Thank you for your interest in Levi Strauss & Co. (LS&Co.). The checklist below will walk you through the 
application submission process. When submitting your application, please be sure to include all requested information - 
incomplete applications will not be reviewed or considered. Once you have completed all the components on the checklist, 
please return them via email to:  applicant@levi.com. 

APPLICATION CHECKLIST APPLICATION CHECKLIST 

 Retailer Profile (enclosed) 
Please provide all requested information. 
 

 LS&Co. Credit Application (enclosed) 
Be sure that this form is filled out completely and is legibly signed by an oçicer or principal of the company.  
Applicants should retain a copy for their records.  
 

 Financial Statements 
Enclose complete financial statements, including an income statement and balance sheet. Also, please include a 
statement of cash flows and/or notes signed by a company oçicer or principal, if available.  Depending on the 
length of time your business has been in operation, financial information should be submitted as follows: 

o In business more than two years: two most recent fiscal or annual year-end statements. 
o In business more than one, but less than two years: most recent fiscal or annual year-end statement and 

most recent quarterly statement. 
o In business less than one year: a current statement and a start-up statement. 

 

 Blanket Resale Certificate (enclosed) 
This document required for businesses located in states that have a sales tax. Complete the enclosed form or 
return the documentation requested regarding resale documentation. When filling out resale certificates be sure 
to include your state issued account number, your signature, and all other information requested on the form. 
Provide appropriate resale documentation for all the states you are licensed to do business in. 
 

 Copy of Actual Resale Certificate  
Include a clearly scanned copy of your actual resale certificate. 
 

 Retail Store Visual Media 
Please submit exterior & interior photographs of your store (refer to the enclosed Retail Store Visual Media 
Instructions sheet for details). If you have more than one retail store, please submit visuals for your most typical 
store -- this should be the location which you feel best represents the overall image of your stores. 
 

Please note that individual processing times vary. We appreciate your patience while we review your application. You will 
receive a response from us once we have completed our assessment.  

Regards,  

New Accounts Team 



 

 

 

 

RETAIL POLICIES STATEMENT 
UNITED STATES OF AMERICA AND U.S. TERRITORIES 

 
Levi Strauss & Co. (“LS&Co.”, “we” or “us”) sells or authorizes the sale of any product that is produced by, or with the 
authorization of LS&Co. or its açiliates or licensees, whether they bear LS&Co. trademarks or not (“Products”) to you or 
other retailers (“you” or “Retailer”) on an open account basis, subject to the LS&Co. Terms and Conditions of Sale, and 
limited to accepted purchase orders. We reserve the right to decline any purchase order and to discontinue our business 
relationship with you at any time. If you have an open account, this document includes LS&Co.’s policies of sale and 
describes the qualifications you must meet to purchase Products from us.  
 

COMPLIANCE WITH REQUIRED POLICIES AND LAWS 
 
In addition to all laws, regulations and industry standards applicable to the operation of your business (collectively, 
“Laws”), in order to establish and maintain your account with LS&Co., you must comply with all the terms of this Retail 
Policies Statement, the LS&Co. Terms and Conditions of Sale and all other contractual terms between you and LS&Co., the 
most current version of all other LS&Co. policies applicable to your account, and any other non-elective policies governing 
advertising, retail funding, or other aspects of your relationship with LS&Co. (collectively, the “Required Policies”). The 
“Required Policies” can be found at the following web address: https://bcom.levistrauss.com/termsAndConditions, or will 
be provided to you by LS&CO. from time to time.  
 
All Retailers shall comply with all applicable anti-bribery and anti-corruption laws, including the U.S. Foreign Corrupt 
Practices Act (“FCPA”), the UK Bribery Act 2010 (“UKBA”), and other anti-corruption and anti-bribery laws of countries in 
which Retailer does business. Retailers shall not engage in any activity that would cause LS&Co. or its personnel to be in 
violation of U.S. sanctions laws, regulations or orders. Each Retailer represents, warrants, and agrees that (i) neither 
Retailer nor any of its principals, owners or shareholders are, or will become, included on any other restricted party list 
maintained by any relevant government authority in the U.S., including the Oçice of Foreign Assets Control (OFAC) of the 
U.S. Department of the Treasury, the European Union, the United Kingdom or the United Nations, and (ii) Retailer will not 
employ, subcontract with, or otherwise transact or deal with any “Specially Designated Nationals” as defined, from time to 
time, in regulations issued by the OFAC, or with any other person or entity sanctioned by any relevant government authority 
in the U.S., the European Union, the United Kingdom or the United Nations.  
 
Full compliance with the Required Policies and Laws is required to maintain an account in “good standing.” LS&Co. 
reserves the right to revoke certain account privileges, suspend or discontinue supply, or disqualify from, or revoke benefits 
associated with, any of the programs oçered by LS&Co. (including LS&Co.’s Promotional Incentive Fund (“PIF”)), or 
terminate the business relationship with any account that is found or suspected to be not in good standing.  
 

SCOPE OF POLICY 
 
These Policies specify how you sell LS&Co. Products. As described in the MARKETING POLICIES section of this document, 
additional permissions, marketing limitations and other restrictions apply with respect to certain types of Product sales 
including:  

• Overstocked Product, remaindered Product or Product the customer decides not to renew or re-order 
(collectively, “Clearance Inventory”); 
• Product included in a published list by LS&Co. that has been oçicially discontinued (collectively, “Brand 
Discontinued Product”)  
• Made to order inventory (collectively, “MTO Products”);  
• Non-first quality Products (second-quality, defective, out-of-specification or otherwise Non-standard 
merchandise, collectively “Seconds”); and  



 

 

 

 

• Sales made through any store that sells oç-price Products or Seconds that caters largely to discount shoppers 
(any, an “Oç-Price Channel”).  

APPROVED PRODUCT CHANNELS 
 

You may only sell Products through approved channels. Any retail location, warehouse club, online store, or other online 
intermediary from or through which you intend to oçer Products must be approved by LS&Co. (any approved location, 
series of locations, dedicated or intermediary site, or other sales outlet, a “Channel”).  
 
Brick and Mortar Stores  
If you wish to sell Products through a physical store or chain of stores (any, a “Brick and Mortar Channel”) you must 
establish a retail account with LS&Co. Each Brick and Mortar location or series of locations must be approved.  
 
Online Sales  
If you wish to sell Products through any digital interface, including without limitation, mobile devices, social media or 
gaming platforms, online or mobile applications or other form of digital commerce you control or operate (any, an “Online 
Channel”), you must either:  

• Have an existing LS&Co. account in good standing and apply to have LS&Co. review and approve any Online 
Channel through which you propose to sell Products; or  
• Establish a new retail account and have LS&Co. review and approve any Online Channel through which you 
propose to sell Products, and  
• If you wish to make Product available for sale from approved Online Channel through a third party platform, 
application, or marketplace (any, a “Third Party Intermediary”) you must get separate, prior written approval.  

 
Oç-Price Sales  
If you wish to sell any Products, including Clearance Inventory, from or through an Oç-Price Channel, you must:  

• Have an existing account in good standing and apply in writing to have LS&Co. review and approve your proposal 
to separately oçer Products through an Oç-Price Channel; or  
• Establish a new retail account with LS&Co. authorizing you to establish an Oç-Price Channel.  

 
Warehouse Clubs  
If you wish to sell Products through a membership-based retail operation that oçers limited quantity Products generally at 
a lower price than is available to the general public or a similar discount-based format (any, whether online or a brick and 
mortar location, a “Warehouse Club”) you must:  

• Have an existing account in good standing and apply to have LS&Co. review your proposal to separately oçer 
Products through a Warehouse Club; or  
• Establish a new retail account with LS&Co. authorizing you to sell Product from or through a Warehouse Club.  

 
Fulfillment  
All customer fulfillment related to your account must directly originate from an approved Channel unless you have received 
separate written authorization from LS&Co. to use a third party fulfillment service. If you have received approval to receive 
Products at a centralized distribution center, said distribution center must be located within the Authorized Territories, any 
service provider approved by LS&Co. to assist you in the distribution activities shall be subject to the Required Policies and 
Laws applicable to your account, and you will be solely responsible for ensuring that this occurs.  
 

APPROVED SELLING METHODS 
 

• You may only sell Products though approved Channels.  
• You must obtain all Products directly from and through LS&Co. or our licensees.  
• Your sales must originate from, and reach only, Approved Purchasers.  



 

 

 

 

• You must ensure Approved Purchasers are located in the Authorized Territories.  
• You must enforce the Quantity Limit when making Product sales.  
• You must timely submit all applicable Sales Reporting.  
 
Authorized Territories  
You may not sell, facilitate the sale of, or permit the sale of, Products, directly or indirectly, to any entity or person 
(including an Approved Purchaser), located outside of the United States or any United States Territory (collectively, the 
“Authorized Territory”).  

• You are also prohibited from shipping, facilitating the shipment of, or permitting the shipment of Products, 
directly or indirectly, to any entity or person located outside of the Authorized Territory.  
• If you operate any approved Online Channels, you will design the checkout process to include adequate 
technological safeguards to prohibit Product sales that involve shipments to any person or entity outside of the 
Authorized Territory or quantities that exceed the applicable Quantity Limits.  

 
Approved Purchasers  
You may only sell Products to individual consumers who are purchasing them for their own use and enjoyment or as gifts 
(“Approved Purchasers”).  

• You may not sell, directly or indirectly, to wholesalers, exporters, distributors, jobbers, agents, companies, or 
other persons or entities who are reasonably understood to be purchasing Products (in any condition, including 
Clearance Inventory, oç-price Products or Seconds) for resale or other commercial use.  
• Unless otherwise established in a separate agreement with LS&Co. this prohibition includes the sale of 
Products to other authorized LS&Co. Retailers, or parties açiliated with, related to, or controlled by LS&Co. 
Retailers).  

 
No Bulk Sales  
You agree to use commercially reasonable eçorts to use processes and fraud-detection tools to deny purchases, or flag for 
review, Product buying behavior that you suspect, know, or reasonably should know, is intended for resale or otherwise not 
ultimately destined for the personal consumption of the purchaser. Specifically, you agree to ensure that no person or 
entity (including an Approved Purchaser) is permitted to:  

• Purchase more than a select number of Products (for any particular style however categorized – by five-digit 
Product code or otherwise - and irrespective of size, color, finish, quality, seasonality, closeout, irregularity or 
other Product trait, a Product or distressed Product’s “Quantity Limit”), and/or  
• Purchase multiple Products at each Product’s Quantity Limit.  

 
The current Quantity Limit of all Products is six (6). With notice, LS&Co. may decrease the Quantity Limit for any Product 
from time to time, or for a period of time. It is your responsibility to adjust your commercial practices to enforce a lower 
Quantity Limit for any Product, as determined by LS&Co.  
 
Sales Reporting  
Unless otherwise agreed in a separate signed contract with LS&Co., you will provide us with sell through and performance 
data made available to other brands and manufacturers, as requested by LS&Co. from time to time.  
 

ACCOUNT CONDITIONS 
 
You are responsible for any and all actions taken and purchases made via your accounts. You are entirely responsible for 
maintaining the confidentiality of your account information, and must notify us immediately by contacting your account 
representative if you believe the security of your account or any of your access credentials may have been compromised or 
would like to discuss any aspect of your account or these Required Policies, including applying for a new account or an 
Account Modification.  



 

 

 

 

 
Account Changes  
All account authorizations are specific to the named applicant and specific approved Channel(s). Any proposed change in 
ownership, channel, location, financial status, or any other modifications to the status of your account or business (an 
“Account Modification”) is subject to LS&Co.’s specific, written, advance approval. We reserve the right to suspend 
Product shipments and suspend any other account privileges until such Account Modification is approved. LS&Co. is under 
no obligation to approve any proposed Account Modification or to review any proposed modification under any particular 
timeline. Allow at least sixty (60) days for LS&Co. to respond to any request to review any proposed Account Modification 
you may submit. If any proposed Account Modification is denied and you are not able to operate your Channel or Channels 
as originally approved, LS&Co. reserves the right to modify or terminate your account immediately without further notice.  

• If you intend to change the ownership of your business (including changes of ownership within your family), the 
new owner(s) will be required to submit updated credit, financial and other relevant information to LS&Co. for 
review. If you are considering the sale of your business and are including your authorized LS&Co. account as an 
asset, it is your responsibility to inform any potential buyer of the contingent nature of your authorization and 
ensure that the prospective buyer knows it must apply for a new account relationship with LS&Co. and that 
approval is not assured.  
• If you intend to change the location, size, name, or nature of any approved Channel (Online or Brick & Mortar) 
including the opening of a new Channel (a “Proposed Change”), such Proposed Change must be approved in 
advance by LS&Co. in writing or any commercial activity with respect to your account in the modified format shall 
be unapproved and contrary to the terms of the Required Policies.  

 
Other Account Terms  

• No LS&Co. employee or agent has the authority to vary or waive any of the Required Policies and any eçort to do 
so will be null and void.  
• LS&Co. may terminate your access to any resource LS&Co. makes available to Retailers, including any online 
account, at any time and for any reason, including but not limited to account inactivity, your request, or violation 
or suspected violation of the Required Policies and Laws.  
• LS&Co. reserves the right, in its sole discretion, to change or modify the Required Policies, at any time, eçective 
upon notice to you.  
• LS&Co. may make changes to the assortment or nature of Products oçered to you through your account or other 
online Retailer resources, or to the applicable prices for any such Products, at any time, without notice.  
• If any provision of the Required Policies is held by a court or other tribunal of competent jurisdiction to be void or 
unenforceable, that provision will be enforced to the extent permitted, and limited or eliminated to the minimum 
extent necessary and replaced with a valid provision that best embodies the intent of the provision, so that the 
Required Policies remain in full force and eçect.  

 
MARKETING POLICIES 

 
Any and all use of LS&Co. trademarks, logos, icons, product names, taglines, slogans and Product and lifestyle assets 
supplied by LS&Co. (collectively “Marks and Brand Assets”) may only be used subject to the Required Policies and Laws 
and in conformity with the LS&Co. Brand Guidelines incorporated herein. Note that these Marketing Policies relate to the 
use of LS&Co. Marks and Brand Assets, not specific promotional practices. As such, these Marketing Policies are reviewed 
separately from LS&Co.’s PIF Guidelines. If you have any questions regarding the PIF Guidelines, please connect with your 
sales representative.  
 
LS&Co. Brand Guidelines  
These Guidelines apply to use of the Marks and Brand Assets in all locations, outlets, and in any and all promotional, 
advertising or reference materials across all media and throughout all mediums (including without limitation, online, 
mobile, email, text, social media platforms or in- games).  



 

 

 

 

 
These Guidelines apply unless you have a signed agreement with LS&Co. that modifies them. By using the Marks and Brand 
Assets in whole or in part, you acknowledge that LS&Co. is their sole owner and you promise that you will not interfere with 
our rights, including challenging our use, registration of, or application to register such Marks and Brand Assets anywhere in 
the world, and that you will not harm, misuse, or bring into disrepute any of our Marks and Brand Assets. The goodwill 
derived from using any part of the Marks and Brand Assets inures to the benefit of and belongs to LS&Co. Except for the 
limited right to use the Marks and Brand Assets as restricted by these Guidelines, no other rights of any kind are granted, by 
implication or otherwise. If you have any questions regarding these guidelines, please talk to your account representative.  
 
Use of the Marks and Brand Assets in Advertising  
Any use of the Marks and Brand Assets regardless of channel and whether online or oçline must comply with the LS&Co. 
Brand Guidelines which may be updated from time to time.  
 
Marketing Requirements  

• You may use the Marks and Brand Assets to identify you as an authorized Retailer and to identify Products you 
are authorized to sell.  
• You must present all images of Products in high resolution and, if using Product imagery, may not alter, distort, 
or blur such images, or otherwise present LS&Co. or its branded Products in a poor light.  
• You must follow any instructions or policies LS&Co. provides to you regarding the use of the Marks and Brand 
Assets, and you must give LS&Co. the opportunity, at its request, to review and approve or disapprove of your use 
of the Marks and Brand Assets in any promotional, advertising, or reference materials you create.  
• You must use the most current Product and lifestyle imagery supplied by LS&Co. Any material that is purely 
seasonal in nature, whether supplied by LS&Co. or generated by you, must be removed from public display at the 
end of that season or immediately upon LS&Co.’s request.  
• You may identify Clearance Inventory as “clearance” in-store (Brick & Mortar or online category or product page 
listings only), provided that:  

o any Product so identified, is described or displayed with as much specificity as possible (i.e., by product 
category, style, and finish, and in a way that is suçicient to diçerentiate the clearance Product from any 
branded products that are not on clearance); and  

o you do not within six months re-order or renew sales of any Product that you have identified or shown as 
Clearance Inventory.  

 
• You may identify Brand Discontinued inventory as “discontinued” in-store (Brick & Mortar or online category or 
product page listings only), provided that:  

o any Product so identified, is described or displayed with as much specificity as possible (i.e., by product 
category, style, and finish, and in a way that is suçicient to diçerentiate the Brand Discontinued Product 
from any branded products that are not discontinued).  

 
Marketing Prohibitions  

• You may not publicly advertise or otherwise promote Brand discontinued or Clearance Inventory as 
“discontinued” or in terms to that eçect.  
• You may not include LS&Co. Products in any general coupon oçers or in any storewide events in any Channel 
with the exception of one storewide event (not to exceed fourteen days) per retail season.  
• You may not use or register, in whole or in part, the Marks and Brand Assets, including any trademark, logo, 
icon, product name, tagline or slogan, or any variation thereof, as or as part of your business or company name, 
trade name, product name, or service.  
• You may not use, in whole or in part, the Marks and Brand Assets or any variation thereof in connection with the 
sale or advertising of goods that are not our Products, including by selling non-Products in branded furniture or 



 

 

 

 

displays, or within branded sections of any Product Channel, or in any way that implies to consumers that non-
Products are authorized or sponsored by LS&Co. or its açiliates.  
• You may not use an LS&Co. trademark or a Mark that is substantially similar as a second level domain name - 
for example: 501.com.  
• You may not use LS&Co. Marks or Brand Assets in any way, including in or as part of your approved Channels 
(including Online) near or in conjunction with any non-Products, or in any other way that could reasonably be 
perceived as denigrating LS&Co., our Products or reputation, as determined by us in our sole discretion. • You 
may not use any LS&Co. Marks & Brand Assets to advertise any store/site wide sale events.  
• You may not use LS&Co. Marks or Brand Assets in any Channel (including Online Channels, on your social 
media site, or in conjunction with any promotion or display through a Third Party Intermediary) in any way that 
could imply LS&Co.’s açiliation with, or endorsement, sponsorship, or support of your Channel(s) or any other 
third party product or service.  
• You may not manufacture, sell or give away promotional merchandise bearing the Marks or Brand Assets, such 
as T-shirts and mugs, unless you have a separate license agreement with us for that merchandise.  
• You may not use any Marks or Brand Assets, or any reference to LS&Co. or to LS&Co. Products in order to 
advertise or promote Brand Discontinued Products, Clearance Inventory, Seconds, distressed Products or MTO 
Products. You may not circumvent this prohibition by, for example, using “original CA jeans-maker” or “original 
button-fly jeans” in connection with any distressed Product or any other Product at an Oç-Price Channel unless 
express written approval has been granted by LS&Co., which approval may be revoked by LS&Co. at any time in its 
sole discretion.  
o This prohibition against marketing of any Products in conjunction with any Oç-Price Channel extends to any 

owned or third party media, including in your store windows or in emails and sales fliers.  
o To the extent you operate an Oç-Price Channel online, or operate a website for a Brick and Mortar Oç-Price 

store, unless otherwise approved by LS&Co., you may not publish prices for any Products except:  
o To card-carrying “members” who are inside the physical store or logged in to the store’s site, or  
o To consumers who have added a Product to their shopping carts and entered checkout, but then 

only with respect to the Product(s) in the shopping cart.  
 

• You may not use the Marks or Brand Assets to advertise or make Products available through any of the means 
below unless express written approval has been granted by LS&Co., which approval may be revoked by LS&Co. at 
any time at our sole discretion. o Paid Search or Paid Display Ads  

o Açiliate Marketing  
o Social Media  
o Store Windows & External Signs  
o All Out-of-Home Marketing (Billboards, Vehicles, Public & Private Displays)  
o Broadcast Marketing (TV, Radio, Podcasts & Like)  
o Product Aggregators  
o Third Party Intermediaries (Twitter, Google, Pinterest, Amazon Marketplace)  

 
 
 
 
 
 
 
 
 
 
 



 

 

 

 

 
 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 
 
 
 
 
 
 
 
 
 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

 



 

 

 

 

RETAIL STORE VISUAL MEDIA INSTRUCTIONS 

As part of our review process, we require all applicants to submit a visual media guide of their retail 
operaƟon(s).  

Please include photographs of both the exterior (storefront) & interior (selling floor) of your retail store.  

o The exterior photos should capture the full façade, one from straight-on showing the front door 
& signage; the others from an angle capturing your neighbors.  

o The interior photos need to be taken from the four corners of your store, capturing the enƟre 
layout. We would also like to see the cash-wrap area.  

Photographs should be sent in as an email aƩachment to applicant@levi.com  

 

 


